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Introduction to Todayôs Webinar Presenters

Gian Fulgoni, Exec. Chairman, comScore

Å Co-founder and Chairman of comScore, 

Inc.

Å Prior, CEO of Information Resources, 

Inc. (IRI), a leading provider of 

information to the consumer packaged 

goods industry.

Å Recipient of numerous industry awards: 

Illinois Entrepreneur of the Year (1991, 

2004), Chicago Entrepreneurship Hall of 

Fame Inductee (2008), Ernst & Young® 

Entrepreneur of the Year (2008).

Å Masterôs degree in Marketing and a 
B.Sc. in Physics.

Vikram Sharma, CEO, ShopLocal

ÅVikram has been at the helm of 

ShopLocal since 2005. 

ÅPrior, Division President at Information 

Resources, Inc. (IRI), a leading provider 

of information to the consumer packaged 

goods industry.

ÅFormer Partner and Chief Information 

Officer at Grant Thornton LLP.

ÅBachelor of Science degree from the 

Indian Institute of Technology and earned 

an MBA and a Masterôs in Computer 

Science from the University of Illinois.
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Consumer Behavior & Media Usage Trends
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Television
50%

Internet
21%

Radio
20%

Newspapers
6%

Magazines
3%

The Internet is second, 

behind TV, for most 

daily time spent.

Internet now accounts for major portion of shoppersô time spent 

consuming media, second only to TV

Daily Time Spent by Major Media Type
Source: TVB Media Comparisons Study 2008, Adults 18+
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Daily print newspaper readership is plummeting and today reaches 

less than 25% of U.S. population

Newspaper Ad Revenues Plummeted 28% in Q1 2009, on heels of a 

16% drop in 2008, according to Newspaper Association of America

Newspaper Readership: Print & Online
% of people saying they read a newspaper yesterday

Source: Pew Research Center
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Sunday newspaper circulation has been on the decline for the past 

two decades and now reaches less than half of the U.S. population

Source: Newspaper Association of America
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The Internet is playing an increasingly important role in consumersô  

shopping and buying behavior

Q. Have current economic conditions caused 

you to reduce the total amount of money you 

are spending? 

22%

78%

Q. Have current economic conditions caused you to reduce the total amount of 

money you are spending? 
Source:  comScore Survey ïJanuary 2010

Yes

No

Q. In what ways have you 

reduced your overall expenses?

75%

66%

59%

55%

54%

50%

46%

36%

33%

24%

Cutting back on non-essential 
purchases

Buying fewer products

Using coupons I receive from 
my newspaper, mail or online

Buying cheaper products

Buying store brands

More comparison shopping 
before buying

Only buying items when they 
are on sale

Using credit cards less

More time researching 
products 

Joining membersô rewards 
programs to find better deals
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Majority of Americans use the Internet, with time spent distributed 

across many sites

2 hours
19 minutes

31 hours

Average Time Per Visitor & Total Unique Visitors in December 2009
Source: comScore Media Metrix
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Many retailers are not reaching enough Internet users through their 

own websites, indicating need to communicate with shoppers at a 

variety of other online touch points

Total Unique Visitors (Millions) for Selected Retailer Sites in December 2009
Source: comScore Media Metrix
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Top U.S. Online Activities for October 2009

Total Minutes (000) Spent and % Change vs. YA
Source: comScore Media Metrix

Internet use in the U.S. is changing. Time spent online shifts from 

Portals and E-mail to Social Networking, Entertainment  and 

Community sites
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